
 

    
  

SOUTH ALIPAY PROGRAMME MARKETING COOPERATION  

  

  

Parties:  

(1) Christchurch International Airport Limited (“CIAL”)  

(2) ______________________________________________(“Merchant”)  

NB – Please enter the correct full legal name of the person or entity entering this Agreement as 
Merchant.     

Initial address for notices:  

CIAL:  MERCHANT:  

Address:  

Fourth Floor, Carpark Building  

Christchurch International Airport  

Durey Road, Christchurch  

P O Box 14-001  

Address:  

  

Email: alipayinfo@cial.co.nz  Email:  

  Attention:  

  

  

Effective Date:______________________  

  

  

By signing below the Merchant agrees to the South Alipay Programme Marketing Cooperation 

Terms and Conditions.  

  

MERCHANT:  

Signature:  

  

Name:  

Title:  
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Date:  

    

  

SOUTH ALIPAY PROGRAMME MARKETING COOPERATION  

TERMS AND CONDITIONS  

  

1. Definitions and Interpretation  

Unless otherwise specified elsewhere in the Agreement, capitalised terms will have the 
meaning set out in Schedule.  

In these Terms and Conditions, unless the context requires otherwise:  

(a) references to clauses and Schedules are to clauses of, and Schedules to, these 
Terms and Conditions;  

(b) the headings to clauses are inserted for convenience only and shall be ignored in 
interpreting these Terms and Conditions;  

(c) the word including and other similar words do not imply any limitation;  

(d) a person includes any company or body of persons (incorporated or not);   

(e) the plural includes the singular and vice versa; and  

(f) a reference to a statute includes any legislative instrument or other subordinate 

legislation made under it and amendments to or replacement of any of them from 
time to time.  

2. Term  

The Agreement shall become effective from the Effective Date and have a term of one 

year (“Term”), unless terminated earlier in accordance with these Terms and Conditions.  

The Term shall be automatically renewed for successive one-year terms unless terminated 
by either Party with 30 days' written notice prior to the end of the then-current Term.    

3. Qualification  

As a pre-requisite to gain access to Alipay’s Marketing Platform through the South Alipay 

Programme, the Merchant must have a valid contract with an approved Payment Partner 

to manage the Alipay transaction process with Alipay Users within the Merchant’s 
business.  

4. Marketing Partner  

With effect from the Effective Date, the Merchant appoints CIAL as its marketing partner 
in respect of the Alipay Services and Alipay's Marketing Platform.    

5. CIAL's Obligations  

CIAL shall fulfill the obligations below when conducting marketing activities on Alipay’s 
Marketing Platform on behalf of the Merchant:  
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(a) Merchant’s Marketing Information  

CIAL will use all reasonable endeavours to upload the Merchant’s Marketing 

Information provided by the Merchant to CIAL, and which is approved by CIAL, onto 

Alipay's Marketing Platform. The Merchant’s Marketing Information that needs to 
be provided by the Merchant to CIAL is as follows:   

(i) Merchant’s business and store name (registered and ‘trading as’ name);   

(ii) business operating address of the Merchant’s store(s);   

(iii) the scanning method of payment available to Alipay Users at the Merchant’s 
store;   

(iv) Merchant’s business and/or promotional information;   

(v) any other information the Merchant wants uploaded to the Alipay 
Marketing Platform; and   

(vi) any other information CIAL requires (acting reasonably) to be provided by 

the Merchant.   

(b) Maintenance of Merchant’s Marketing Information   

CIAL shall promptly correct, update or supplement any Merchant’s information that 

CIAL knows or is aware to be, or that the Merchant advises is, incorrect, inaccurate, 

incomplete, misleading or otherwise false. However, the Merchant acknowledges 
that it is the Merchant's sole responsibility to advise CIAL of any changes to the 

Merchant's Marking Information and CIAL shall not be liable if there is any error in 
the Merchant's Marketing Information or such information is out of date.    

(c) Disputes  

CIAL shall use reasonable endeavours to work with Alipay to respond to or resolve 

any Alipay User or third party complaints or requests that are related to or arising 

from any Merchant’s Marketing Information or Alipay’s Derived Information and, 

accordingly, the Merchant will cooperate with CIAL to the fullest extent possible in 
respect of any such complaint or request.    

(d) Coupon Upload  

(i) CIAL shall design and produce promotional coupons to be issued on Alipay’s 

Marketing Platform.  The Merchant must provide to CIAL accurate and timely 

information and instructions in relation to promotional coupons to be issued 

to ensure that accurate, complete and up-to-date coupon information is 

uploaded to the space or banner on Alipay’s Marketing Platform allocated 
to the Merchant.   

(ii) CIAL will update the promotional coupons provided on the Alipay Marketing 

Platform if CIAL knows or is aware, or the Merchant advises, that the 
information in those coupons is incorrect, inaccurate, to ensure such 
coupons remain accurate, complete and up-to-date at all times.  

(iii) Notwithstanding the above, the Merchant can update a maximum of one 

promotional coupon every two weeks (unless CIAL agrees otherwise).  

6. Merchant's Obligations  

(a) The Merchant agrees that it will not, for the duration of the Agreement, access 

Alipay's Marketing Platform or any Alipay Services other than through the South 
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Alipay Programme.  Accordingly, the Merchant shall not enter into any marketing 

cooperation agreement, or agreement with a similar purpose to the Agreement, 
with any other entity associated with the Alipay Marketing Platform.  

(b) In-store materials display and campaign operations:  

(i) The Merchant shall ensure it displays the brand or logo of Alipay in parity 

with all other forms of payment method accepted by the Merchant, such 

as next to the point of sale at physical retail stores, the entrance to the 
Merchant’s store, and on applications or promotional materials.   

(ii) The Merchant acknowledges that Alipay’s logo and content must be used 

only for the purpose of indicating acceptance of Alipay as a form of 
payment, unless otherwise authorised by Alipay.   

(c) The Merchant shall provide marketing material (including the Merchant's 

Marketing Information) to CIAL in a prompt and timely manner to allow CIAL to 
facilitate the Merchant’s marketing on the Alipay Marketing Platform.  The 

Merchant acknowledges and agrees that CIAL shall have no liability in respect of 

any marketing information provided by the Merchant that is uploaded to the Alipay 
Marketing Platform.    

(d) The Merchant will promptly provide CIAL with accurate information and 
instructions in respect of any promotional coupons being designed and produced 

by CIAL.  The Merchant must monitor all promotional coupons issued in respect of 

the Merchant to ensure such information remains accurate, complete and upto-

date at all times and promptly notify CIAL if the information in any promotional 

coupon ceases to be accurate, complete and/or up-to-date  

(e) The Merchant shall use its best efforts to actively monitor the Merchant’s 

Marketing Information on Alipay’s Marketing Platform, including the information in 
any promotional coupons, and ensure that such Merchant’s Marketing Information 

remains full, accurate and up-to-date, and to assist CIAL in conducting marketing 
activities using the up-to-date Merchant’s Marketing Information to increase 

visibility of the Merchant and other retailers and digital foot traffic on the Alipay 
Marketing Platform.  

(f) The Merchant shall promptly inform CIAL as and when it becomes aware of any 

inaccuracy in the Merchant’s Marketing Information on the Alipay Marketing 
Platform.  

7. Licence and Intellectual Property of Merchant’s Marketing Information on Alipay’s 

Marketing Platform  

(a) The Merchant grants to each of Alipay and CIAL (severally) a non-exclusive, 

worldwide, perpetual, non-revocable, sub-licensable, royalty-free right and licence 
(including in relation to any Intellectual Property rights) to use, access, store, 

reproduce, publish, distribute, modify, aggregate with other information, analyse, 

transmit and otherwise process the Merchant’s Marketing Information in 

connection with or relating to the Alipay Services and Alipay’s Marketing Platform 
(the “Licence”).    
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(b) The Merchant further agrees that Alipay shall own all right, title and interest 

(including any Intellectual Property rights) in and to Alipay’s Derived Information 
whether obtained or generated prior to, during, or after the term of the Agreement.   

(c) The Merchant acknowledges that Alipay may share results of analysis based on 
marketing activities on Alipay’s Marketing Platform with CIAL.  

(d) All Intellectual Property belonging to the Parties or their Affiliates prior to the 

execution of the Agreement shall remain vested in each Party.  Any Intellectual 
Property, which is produced by or on behalf of CIAL or Alipay or derived in relation 

to the Merchant’s Marketing Information within the scope of cooperation 

contemplated under the Agreement shall be exclusive Intellectual Property owned 
by CIAL or Alipay (as applicable).  

8. Representation and Warranties  

(a) Each of the Parties represents and warrants the following:  

(i) If it is a company, it is a company validly existing under the laws of New 
Zealand.  

(ii) If it is a company, it has taken all necessary corporate action to authorise 
the entry into and performance of the Agreement.  

(iii) It has the power to enter into and perform its obligations under the 
Agreement, to carry out the transactions contemplated by the 
Agreement and to carry on its business as now conducted or 
contemplated.  

(iv) It will comply with any laws applicable to the operation of its business 

and performance of obligations by it under the Agreement.  

(v) It is entering into the Agreement in its own capacity for its own account 
and is not acting as a nominee or agent of any other third party.  

(vi) The execution and performance by it of the Agreement does not and will 
not violate in any respect a provision of a law or treaty or a judgment, 
ruling, order or decree of a governmental agency binding on it, its 
constitution (if applicable) or other constituent documents or any other 
document or agreement which is binding on it or its assets.  

(vii) There is no litigation, proceeding or investigation of any nature pending 
or, to the Party’s knowledge, threatened against of affecting the Party or 
any of its Affiliates, which would reasonably be expected to have a 
material adverse effect on its ability to perform its obligations under the 
Agreement.  

(b) In relation to marketing activities on Alipay’s Marketing Platform, the Merchant  
represents and warrants that:  

  

(i) It has full power and obtained all rights, consents and authorisations, to 
grant CIAL and Alipay the Licence or right to use Merchant’s Marketing 
Information under the Agreement.  
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(ii) It owns or has sufficient rights in the Merchant’s Marketing Information 

to grant a Licence to CIAL and Alipay under the Agreement.  

(iii) The use of any Merchant's Marketing Information by CIAL and/or Alipay 

will not infringe any third party's Intellectual Property.  

(iv) The Merchant’s Marketing Information is not misleading, false, 
defamatory, obscene, unlawful, or injurious to any third party and does 
not constitute, facilitate or promote illegal products, services or activities 
under applicable laws and regulations.  

(v) All components of the Merchant’s Marketing Information, including text, 
images or other media, is or will be relevant and appropriate to the 
product or services being offered and the audience viewing the 
Merchant’s Marketing Information.  

(vi) The Merchant’s Marketing Information is or will clearly represent the 
Merchant, its product, services or brand that is being advertised or 
promoted.   

(vii) Products and services promoted in the Merchant’s Marketing 
Information match those promoted on the landing page and the 
destination site may not offer or link to any prohibited goods or services.  

(viii) It will not directly or indirectly provide any form of improper benefits to 
employees or consultants of CIAL or its Affiliates for the conclusion or 
performance of the Agreement or to obtain more commercial benefits 
and more preferential treatment as compared to any third party.   

(c) Upon CIAL's request, the Merchant shall provide all reasonable evidence or proof 
demonstrating its compliance of the Agreement.  

9. Terms of Use of Alipay’s Marketing Platform  

(a) The Merchant acknowledges the following:  

  

(i) Alipay does not use sensitive personal data for promotion targeting and 
neither the Merchant nor CIAL shall place any criteria or restrictions on 
the use of Merchant’s Marketing Information on Alipay’s Marketing 
Platform to target advertisements or promotions to custom audiences or 
use targeting options to discriminate against any Alipay’s Marketing 
Platform users.  

(ii) Alipay will not be responsible for any obligation or liability whatsoever 
that is not contemplated within the scope of services in the Master 
Marketing Cooperation Agreement.  

(iii) Where the Merchant’s Marketing Information refers to Alipay or its logo, 
Alipay’s logo and content may be used only if fully compliant with Alipay 
branding guidelines to the extent it is provided to the Merchant by CIAL.  

(iv) Alipay may, at its own expense (unless otherwise agreed with CIAL), 
provide additional special offers or discounts to Alipay Users in addition 
to any promotional offer Merchant is already offering by giving three 
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days’ notice to CIAL.  CIAL will use reasonable endeavours to provide 
notice of any such special offer or discount to the Merchant within two 
Business Days of CIAL receiving notice from Alipay.  

(b) The Merchant acknowledges and agrees that Alipay may, in Alipay’s sole discretion, 

provide notice of its disapproval of any Merchant (a “Disapproval Notice”) to CIAL 

and explain the reason to CIAL and that CIAL will prevent any Merchant for which 

Alipay has issued a Disapproval Notice from using any of the Alipay Marketing 

Platform services or the Alipay Marketing Platform.    

  

(c) Merchant agrees to fully cooperate with any investigations or requests for 

information in relation to any violations of Merchant’s obligations under the 

Agreement.  

10. Confidentiality  

Each Party acknowledges that the Confidential Information of the other is valuable to it 

and agrees to treat as confidential all Confidential Information received from the other 

Party under the Agreement. Neither Party will disclose such information except to 
perform its obligations under the Agreement, to its professional advisers, auditors or 

bankers on a need to know basis, or as required by law or regulations or government 

authorities, and in the event such disclosure is required by law, the disclosing Party will 

give the other Party prior notice of such disclosure except that a Party does not need to 

provide such notice where such Party is not permitted by applicable law from providing 
such notice. Upon termination of the Agreement and written request of the other Party, 

each Party will promptly return or destroy all tangible material embodying Confidential 
Information of the other.   

11. Indemnity  

  

(a) Notwithstanding anything in the Agreement, the Merchant acknowledges and 

agrees that in no event is CIAL or Alipay a party to or involved in the actual 

transaction or dispute between Alipay Users and the Merchant. None of CIAL, Alipay 
or its Affiliates is in any way liable for any inaccuracies or misrepresentations in 

relation to the Merchant’s Marketing Information on Alipay’s Marketing Platform.  

  

(b) The Merchant indemnifies CIAL and its Affiliates (including its affiliates, agents, 

directors, employees, officers, members, the “Indemnified Parties”) against all 

claims, liabilities, costs, expenses, damages and losses (together, the "Losses") 

suffered or incurred by the Indemnified Parties arising out of or related to the 

Merchant's non-compliance with the Agreement, excluding any Losses arising 
directly as a result of CIAL's own gross negligence, wilful misconduct or fraud.  

12. Suspension  

(a) CIAL may remove any Merchant's Marketing Information from the Alipay Marketing 
Platform if CIAL reasonably suspects that the Merchant has breached, or defaulted 
under, any term of the Agreement.   

(b) The Merchant acknowledges that Alipay may terminate or suspend Alipay's 
Marketing Platform services, or suspend the listing of the Merchant’s Marketing 
Information provided to or posted on Alipay’s Marketing Platform, without notice 
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if Alipay reasonably suspects any breach by CIAL of the Master Marketing 
Coordination Agreement.   

13. Termination  

(a) Either Party may terminate the Agreement upon 90 days prior written notice.   

(b) Either Party may also terminate the Agreement immediately on providing written 
notice:   

(i) for material breach by the other Party if such breach is not cured within 
30 days' notice provided by the non-defaulting Party; or   

(ii) if the other Party is subject to an Insolvency Event.   

(c) CIAL may terminate the Agreement immediately on providing written notice to the 
Merchant if Alipay issues a Disapproval Notice in relation to the Merchant.   

(d) The Agreement will terminate immediately on the termination or expiry (for any 
reason) of the Master Marketing Cooperation Agreement.   

(e) Upon termination of the Agreement, the respective obligations of the Parties set 
out in the Agreement will cease other than obligations and rights of the Parties 
under clauses 7, 10, 11, 13, 14, 15, 17, 20, 21 and 23 of the Agreement and those 
provisions which by their terms are intended to survive.   

14. Limitation of Liability  

(a) Subject to clause 14(d), each Party's total aggregate liability in respect of all claims, 
losses or damages, whether arising in contract, tort (including negligence) or 
otherwise, under or in connection with the Agreement, shall in no event exceed an 
amount equal to four times the total fees paid by the Payment Partner to CIAL in 
respect of transactions between an Alipay User and the Merchant during the 12 
months prior to the relevant claim, loss or damage.  

(b) Subject to clause 14(d), neither Party shall be liable to the other Party for any 
indirect, consequential or special loss or damage, whether arising in contract, tort 
(including negligence) or otherwise, under or in connection with the Agreement.    

(c) Notwithstanding any other provision in the Agreement, CIAL shall have no liability 
to the Merchant for any breach by CIAL of its obligations under the Agreement 
where such breach arises out of or relates to:  

(i) any failure by Alipay to comply with its obligations under the Master 
Marketing Cooperation Agreement; or  

(ii) Alipay ceasing to provide any Alipay Services or Alipay's Marketing 
Platform (for any reason) under the Master Marketing Cooperation 
Agreement.    

(d) Clauses 14(a) and 14(b) shall not limit the Merchant's liability under the indemnity 
in clause 11.  

15. Exclusion of warranties and CGA  
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(a) Except as expressly provided in the Agreement all representations or warranties 
(statutory, express or implied), except any which may not lawfully be excluded, are 
excluded.  

(b) The Merchant acknowledges and agrees that it is acquiring the services under the 
Agreement for the purposes of a business and accordingly the provisions of the 
Consumer Guarantees Act 1993 will not apply to such supply.  

16. Force Majeure  

A party shall not be liable for any breach of the Agreement to the extent such breach is 
due to a Force Majeure Event, provided that it keeps the other party fully informed of the 

situation, uses reasonable endeavours to mitigate the effect of the Force Majeure Event 
and resumes full performance as soon as reasonably practicable.    

17. Publicity   

The Merchant will not issue any press release or make any public announcement in 

relation to the Agreement or the South Alipay Programme without the prior written 
consent of CIAL.  

18. Notice  

(a) Each notice, consent or other communication under the Agreement (each a 
“notice”) shall be in writing and delivered personally or sent by post or email.  

(b) Each notice shall be sent to the address of the relevant Party set out below the 

execution block in the Agreement or to any other address from time to time 

designated for that purpose by at least five Business Days’ prior notice to the other 
Party.    

(c) A notice under the Agreement is deemed to be received if:  

(i) delivered personally, when delivered;  

(ii) posted, three Business Days after the date of posting;  

(iii) sent by email, one hour after the time it is sent provided that there is 
produced a delivery receipt email which indicates that the email was 
delivered to the email address of the recipient and no error message or 
out of office message is received to indicate that the email did not reach  

its intended destination or that the intended recipient is out of the office.  
In the case of the intended recipient being out of the office, the email will 
be deemed to be received by the addressee on the date indicated in the 
out of office email that the recipient will return to the office;  

provided that any notice deemed received after 5 pm or on a non-Business Day shall 

be deemed to have been received on the next Business Day.  
  

19. Non-Assignment   

The Merchant must not assign or transfer any of its rights or obligations under the 

Agreement without the prior written consent of CIAL (such consent not to be 
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unreasonably withheld).  For the purposes of this clause, a change of control of the 

Merchant shall be deemed an assignment by the Merchant.  
  

20. Dispute Resolution  

(a) Subject to clause 20(f), no Party may commence any proceedings relating to any 

dispute between the Parties unless the Party has taken all reasonable steps to 
comply with this clause 20.  

(b) If there is a dispute between the Parties in relation to the Agreement, either Party 
may give the other Party notice of the nature and details of the dispute.    

(c) Within 10 Business Days of receipt of the notice of dispute, senior managers of the 
Parties shall meet to endeavour to resolve the dispute.  

(d) If the dispute is not resolved within 20 Business Days of receipt of the notice of 

dispute, either Party may by notice to the other Party refer the dispute to 

mediation.  The mediation will be in Christchurch and conducted under the LEADR 

New Zealand Incorporated (“LEADR”) standard mediation agreement.  If the Parties 
do not agree on a mediator or the mediator’s fees within 5 Business Days of receipt 

of the notice of mediation, the mediator shall be appointed or the fees set by the 

chair of LEADR (or his/her nominee) at the request of either Party.  The Parties shall 
bear the mediator’s fees equally.  

(e) While any dispute remains unresolved each Party shall continue to perform the 

Agreement to the extent practicable, but without prejudice to their respective 
rights and remedies.  

(f) Nothing in this clause 20 will preclude a Party from seeking urgent interlocutory 
relief before a court.  

  

21. Governing Law and Jurisdiction  

The Agreement is governed by New Zealand Law and the Parties irrevocably submit to the 

non-exclusive jurisdiction of the New Zealand courts in any proceedings relating to it.  

22. Tax  

Each party shall be responsible for any and all taxes that it is liable for under applicable 
law.  

  

23. Miscellaneous   

  

(a) The Agreement is the entire agreement between the Parties with respect to the 

subject matter and supersedes any previous agreements and understandings.   

  

(b) No amendment to the Agreement will be effective unless it is in writing and signed 

by the parties.  

  

(c) Each Party will be solely responsible for all costs and expenses incurred by it in 

connection with the negotiation, preparation and implementation of the 
Agreement and performing its obligations under the Agreement.    

  

(d) Nothing contained in the Agreement will be construed as creating a joint venture, 
partnership, agency, fiduciary or employment relationship among or between any 

of the Parties.  



  11  

  

(e) The waiver by either Party of a breach or default of any provision of the Agreement 

by the other Party, or the failure on the part of either Party to exercise any right or 

privilege will not be construed as a waiver of any subsequent breach or default by 

the other Party, or as a waiver of any such provision, right, or privilege.  

  

(f) A waiver of a right under the Agreement is ineffective unless it is in writing.    

  

(g) Each party shall, at its own expense, promptly sign and deliver any documents, and 
do all things, which are reasonably required to give full effect to the provisions of 

the Agreement.  

  

(h) The Parties acknowledge that certain provisions of the Agreement confer a benefit 

on, and are intended to be enforceable by, Alipay for the purposes of Subpart 2 of 

Part 1 of the Commercial and Contract Law Act 2017.    

  

(i) If any provision of the Agreement is illegal, invalid or unenforceable, that provision 

shall be read down to the extent necessary to make it legal, valid and enforceable.  

  

  

  

  

  

  

    

SCHEDULE  

DEFINITIONS   

  

DEFINITIONS  In the Agreement, unless otherwise defined in the Agreement itself, 

the following terms have the following meanings (for both the 

singular and plural):  

Affiliate  means, to the extent applicable, (a) a director, officer, partner, 

member, manager, executor or trustee of such person and (b) any 

person directly or indirectly controlling, controlled by, or under 

common control with that person.   

Agreement  means the Marketing Cooperation Agreement between CIAL and the 

Merchant incorporating these Terms and Conditions.  

Alipay Account  

means an account allocated to an Alipay User by Alipay’s software 

system upon completion of registration at Alipay’s designated website 

located at www.alipay.com. Each Alipay Account is for payment and 

collection between Alipay and the applicable Alipay User.  
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Alipay’s Derived 

Information  

means any information relating to or derived from the Alipay  

Services, Alipay’s Marketing Platform, Alipay’s Platform, Alipay wallet 

or Alipay’s websites, including Alipay User’s or third parties’ access to, 

use of, or interactions with, any of the foregoing. It shall: (i) include, 

without limitation, information relating to the number and value of 

Transactions (including involving coupons), and Alipay User traffic and 

viewings of webpages and notices; and (ii) exclude unprocessed form 

of Merchant’s Marketing Information.  

Alipay’s Marketing 

Platform  

means Alipay's online platforms (including any mobile application)  

Alipay Services  means the services which enable an Alipay User to make payment for 

goods or services purchased from a retailer and Alipay to collect 

payments from such customers upon the retailer’s request and settle 

to the Merchant via a Payment Partner selected by the retailer  

Alipay User  means an individual who has completed Alipay’s member registration 

process for the purposes of opening an Alipay Account.  

Business Day   means any day other than a Saturday, Sunday, or public holiday.  

Confidential 

Information  

means all non-public, proprietary or other confidential information, 

whether in oral, written or other form, including but not limited to: 

the Merchant’s Marketing Information and performance of the 

Agreement, business plans, capitalisation tables, budgets, financial 

statements; costs, prices, and marketing plans, contracts and licenses, 

employee, customer, supplier, shareholder, partner or investor lists, 

technology, know-how, business processes, trade secrets and business 

models, notes, sketches, flow charts, formulas, blueprints, and 

elements thereof, and source code, object code, graphical design, user 

interfaces and other intellectual property, including that of any 

customer, supplier or other third party, but does not include any 

information that is obtained or developed independently of  

 information disclosed by the disclosing party.  

control, controlling 

and controlled  
mean having the right to elect a majority of the board of directors or 

other comparable body responsible for management and direction of 

a person by contract, by virtue of share ownership or otherwise.  

Force Majeure 

Event  means an extraordinary event or circumstance beyond the reasonable 

control of a party such as an Act of God (but excluding lack of funds).  

Insolvency Event  means in relation to a Party, where that party suspends or ceases to 

conduct its principal business or threatens to do so; becomes or is 

presumed by law to be insolvent; makes or proposes to make any 

assignment, arrangement, compromise or composition with, or for 

the benefit of, any of its creditors; has any of its assets subject to any 

form of seizure or execution; has a receiver, liquidator, administrator, 

statutory manager or any similar insolvency administrator appointed; 

is removed from the Register of Companies; or suffers any analogous 

event.  
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Intellectual 

Property   

means any (i) copyright, patent, know-how, domain names, 

trademarks, trade names, service marks, brand names, corporate 

names, logos and designs (whether registered or unregistered) and all 

associated goodwill; (ii) applications for registration and the right to 

apply for registration for any of the same; and (iii) all other intellectual 

property rights and equivalent or similar forms of protection existing 

anywhere in the world (including its application programming 

interfaces).  

Merchant’s  

Marketing  

Information  

means marketing information of the Merchants as specified in the 

Alipay Marketing Guidelines for Marketing Partners.  

Offline Acquirer  means a qualified payment acquirer that has entered into an offline 

payment services agreement with Alipay, which is in a position to 

provide the relevant information of its merchants to CIAL in 

accordance with that offline payment services agreement.   

Terms and 

Conditions  

means these Terms and Conditions.  

  


